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SDM and CycleBeads:
Reaching Clients with Fertility Awareness Methods

Training for Healthcare Professionals

This training workshop is designed to offer a comprehensive orientation to the Standard Days
Method® (SDM), a simple fertility awareness-based method of family planning. The SDM was
developed and tested by researchers at the Institute for Reproductive Health at Georgetown Uni-
versity, with support from the U.S. Agency for International Development. More than 95% effective
when used correctly, the SDM meets the need for a natural method that can be integrated easily
into a variety of service delivery programs.

Workshop Objectives

After this workshop, participants will be able to:
* Describe how the SDM works
* Screen clients to determine SDM eligibility
* Explain to clients how to use CycleBeads
* Identify key issues in SDM service delivery

Workshop Content
* Welcome and introduction to the workshop
» What is the scientific basis underlying the SDM?
* What is involved in SDM counseling?
» For whom is this method suitable? Method Eligibility Criteria
» How are the criteria for the method applied? Case Analysis
» How is the SDM used with CycleBeads?
* How can the SDM contribute to couple communication?
» What are key issues that may arise during a follow-up visit?
» What have we learned about SDM service delivery?
* Evaluation and Closing
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Counseling in the SDM

SCREENING -
Assess if the SDM is appropriate for the woman and her partner

» Determine if the client’'s menstrual cycle length is 26 to 32 days.

» Determine if there is any circumstance that may affect the woman’s cycle length (recent
pregnancy or use of other methods).

* Help the client decide whether this method will work for her and her partner.
» Determine when the woman can start using the SDM.

TEACHING the client how the SDM works and check her understanding

» Describe the SDM to the client and explain how to use Cycle Beads.
» Confirm that the client understands the key points for using the method, repeat, and clarify.

SUPPORTING the couple’s use of the SDM
 Identify problems the couple may have using the SDM and encourage behaviors that will
support correct use of the method.

» Help the couple identify possible solutions to the problems they have identified. Explore,
with the client, ways of talking with her partner about the method and how to handle and
negotiate avoiding unprotected sex on days when she can get pregnant.

* Remind the client to return to the clinic if she has questions or is not satisfied with the
method. Schedule a follow-up visit if necessary.

Job Aids used in SDM Counseling

Use the Standard Days Method® (SDM)

S
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(GycleBeads

CycleBeads Instruction

Screening Checklist CycleBeads Cue
Card
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SDM Screening: Case Studies

Instructions: Please analyze two case studies and apply the SDM eligibility criteria. When solv-
ing these case studies, use the Screening Checklist for Initial Visit located in the SDM Job Aids
Packet. Spend 5 minutes solving the case study assigned to you and answering the following

questions:

 Can she use the Standard Days Method? Why or why not?
« If the method is suitable for her, when could she start using it?
» What are you recommendations to this client?

Read the case information and answer the questions for each case.

Case 1 — Lori
Date of last menstrual period: April 8
Date of visit to the clinic: April 14

Note: Lori says she is very regular. Her periods come each month, when she expects them. (She
looks at a calendar and points to April 8, the first day of her last period. Lori and her husband are
both interested in this natural method. She is not breastfeeding and has never used a hormonal
method of family planning.

Case 2 — Maggie
Date of last menstrual period: Beginning of the month (does not remember exact date)
Date of visit to clinic: May 20

Note: Maggie and her husband are very interested in the SDM because it is natural and there

are no side effects. She does not know the exact day of her last period. However, she says her
periods always come when she expects them. Her periods come about a month apart, around the
same time each month. She has not been using a family planning method and has been married
only a few months.

Case 3 — Gaby
Date of last menstrual period: Does not know
Date of visit to the clinic: February 14

Note: Gaby has heard of CycleBeads. Her older sister has a string of these beads and likes the
method very much. Gaby does not remember the first day of her last period. She does not know
when to expect her next period. She does not usually pay attention to when her period comes
and doesn’t really know if she is regular or not. She would like to start using CycleBeads right
away.

Case 4 — Pat
Date of last menstrual period: March 31
Date of visit to the clinic: April 15

Note: The first day of Pats last period was March 31. There are times when her periods come
about the same time each month. However, usually she does not know when to expect her pe-
riod. Sometimes her periods come about every month and a half. Sometimes two months or more
go by and she still has not had her period. Her periods have always been irregular. She and her
husband communicate well and agree that they do not want to have children at this time.
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Case 5 — Anne

Date of last menstrual period: April 2
Date she expects next period: Next month about the same time
Date of visit to the clinic: April 15

Note: Anne knows the first day of her last period was April 2, because it was the day before her
daughters 4th birthday. But usually she doesn’t keep track. She thinks she expects her next
period at the beginning of the next month, but is not sure. Her periods are pretty regular. More or
less, she says, | think I'm regular. She has come to the city for family planning and lives far away
from any health services. She and her husband communicate well and want to use a natural
method.

Case 6 — Vicki
Date last menstrual period: October 25
Date of visit to clinic: October 30

Note: Vicki stopped using oral contraceptives a couple of months ago. Her cycles prior to using
the pill were regular every month, and they are regular now.

Case 6 — Emma

Date last menstrual period: May 19

May 28

Note: Emma has been breastfeeding her son for the last 15 months, and she started getting her
period regularly about eight months ago. Emma’s husband travels often, at least twice a month
and for several days at a time. They have been using condoms for the last several months, but
don’t like having to use them all the time. They both have decided to use a natural method.

Date of visit to clinic:

Case 7 — Martha
Date last menstrual period:
Date of visit to clinic:

October 14
November 29

Note: Martha has used the 3-month contraceptive injection for about 2 years. Her injection was
due about 6 weeks ago. Her period is often very light and sometimes doesn’t come at all. How-
ever, before she began using the 3-month injection, her period came each month. She wants

a natural method because she is overweight and thinks it is because of the injection. She also
doesn’t like that she doesn’t get her period regularly.

Answer Sheet for Problem-Solving Case Studies

Case 1
Lori

Case 2
Maggie

Case 3
Gaby

Case 4
Pat

Case 5
Anne

Case 6
Vicki

Case 7
Emma

Case 8
Martha

1. Can she use
the Standard Days
Method?

2. If the method
is suitable for her,
when could she
start using it?

3. What are your
recommendations
to this client?
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Teaching: Case Studies for Role
Playing SDM Counseling

Instructions:
Select one case and play the role of a counselor discussing the SDM with a client to:

* Help the client decide whether this method is appropriate for her and her partner.
* Explain to her how CycleBeads work.

When providing information to the client, use the following guidelines.

» Use simple sentences and short words.

» Use language the client can understand.

» Use pictures and printed material, if available.

» Show the CycleBeads right from the beginning and let the client touch and hold them.
« Stop from time to time to check that the client understands.

» Ask questions to make sure the information you have given her is clear.

* Repeat instructions and key messages, especially at the end of the session

Case 1.

Leonor is 33 years old, is married and has three children. She heard a health educator in her
community talk about a new family planning method. She heard this method can help her know
when she’s fertile and it does require taking pills or using any devices. She came to the clinic on
June 18 to learn more about it.

Leonor tells the counselor that her period comes every month and her last one started on June 8.
Her youngest daughter is 20 months old. Leonor is no longer breastfeeding, and she is not using
any family planning method at the moment. Her husband is using withdrawal. Neither she nor her
husband wants to have more children, but neither wants to use contraceptives.

When the counselor asks, she tells the counselor that she gets along fairly well with her hus-
band—they bicker but they don’t have serious arguments. He is a hard worker, a good father
and doesn’t drink or smoke. She feels that she can talk to her husband in general, but they don'’t
discuss sex.

Case 2.

Rosa has been using the 3-month contraceptive injection. Her next injection was due 2 weeks
ago. She comes to the clinic on November 14 to ask for the Standard Days Method. She tells the
counselor that her period is very sparse and sometimes doesn’t come. Last month, her period
came October 21. Before using injections, her period came every month. She and her partner
would like to plan a pregnancy for next year. She wants to use a family planning method but
doesn’t wish to take pills or go back to using injections.
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Case 3.

Isabel has a partner, although they don’t live together. She came to the clinic on February 27.
After using the pill for nearly a year, she stopped taking her last pack of pills last week. She
decided to stop using this method because she has been having headaches and was concerned
about side effects. Also, her partner travels and they don’t see each other for a month at a time.
Before using the pill, she used condoms, but as they are a stable couple, she stopped using them
when she started the pill.

She wishes to try the natural method of family planning the clinic is offering. Isabel doesn’t keep
track of when her period starts but she is sure they’ve always come every month, even before
she started taking the pill. Her last period started February 16. When the counselor asks about
her sexual life, she says that she is not seeing anyone else and thinks her partner is faithful and
is careful, although sometimes he drinks too much.

Case 4.

Laura is 26 years old, married and has a 2-year-old daughter. She learned about CycleBeads
from her sister, who has been using them for about 2 months. Since her daughter was born, she
had an IUD inserted but wishes to have it taken out because of the bleeding. She wants to have
a break for a while to see whether the bleeding stops. Before she had an IUD, her period lasted 4
days. But now with the IUD she bleeds heavily during her period and often has spotting at other
times.

Her last period was June 13. Today, June 19, she is not menstruating and wants to know whether
she can use another method.

When the counselor asks how she and her husband would deal with protection during the white-
bead days, she says that since she has been using the IUD, she hasn’t bothered to use anything.
Also, with so much bleeding, having intercourse bothers her.
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Supporting the Couple
Video Case Studies

Discussion Questions

Maggie and John’s case — Recent use of Emergency Contraception

* What are ways in which you could engage this couple in discussing how to handle their
fertile days?

*  What questions would you ask Maggie and John to help them figure out how they will
handle the fertile days?

*  How would you feel about this couple using the SDM?

» If they decide to start using the method, would you schedule a follow-up visit? Why or why
not?

Linda’s case — A woman with Couple Communication issues

* How would you feel asking these kinds of questions to a client in a similar situation?
» Is there something else you would do as a counselor?

Tracy’s Case — A woman at Risk of a STI

» Talk over this situation and continue with the counseling.
Be prepared to share with other participants specifics on how you handled Tracy’s case.
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SDM Workshop
Participant Post-Test

Name:

(Required only if applying for CEUSs)

Instructions: Read the question and circle the correct answer.

1.

A woman is more likely to get
pregnant:

a. At the beginning of her cycle
b. Midway through the cycle
c. Ten days before menstruating

A woman who is breastfeeding can
consider using the Standard Days
Method(SDM):

a. As soon as her baby is 6 months
old

b. As soon as she starts menstruating
again

c. Once she has had four consecutive
regular periods

To use the SDM correctly:

a. The couple needs to be able to
discuss when to avoid unprotected
intercourse

b. The woman should move the ring
every day so she knows on which
days she is most likely to get
pregnant

c. The woman and her partner should
avoid unprotected sex on white-
bead days when she can get
pregnant

d. All the above conditions should be
met

Which of the following IS NOT a
characteristic of the SDM?

a. It doesn’t protect couples against
STls

b. Itis natural, it doesn’t have any
side effects

c. Several people can use the same
CycleBeads

d. It can foster good couple
communication

5. Awoman who was taking the pill can

use the SDM

a. While taking the pill

b. After last 3 periods are about a
month apart (26-32 day cycles)

c. As soon as she starts her period
after stopping the pill

d. Three months after she stops
taking the pill

. To use the SDM the woman must have

menstrual cycles lasting:

a. 5to 7 days

b. 20 to 30 days
c. 26 to 32 days
d. 28 days

. How long does the woman’s menstrual

cycle last if the first day of her period is
October 2, she has menstrual bleeding
for 3 days and her period starts again
October 317

a. 3 days

b. 29 days

c. 30 days

d. 5to 7 days

. What should a SDM client do every

time she gets her period?

a. Move the ring to the first white bead

b. Move the ring to the red bead and
mark her calendar

c. Move the ring to the red bead and
see a provider

d. See a provider
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9. What do the brown beads represent?

10.

11.

12. If the woman starts her period before

a.

d.

Days when the woman can get
pregnant

. Days when pregnancy is very

unlikely

Days when the man and woman
can have intercourse without
worrying about pregnancy

b. and c.

What do the white beads represent?

a.
b.

Days with menstrual bleeding
Days when the woman can get
pregnant

Days when the woman cannot get
pregnant

. Days when the couple can have

intercourse without worry of
getting pregnant

If the woman does not start her
period the day after she places the
ring on the last brown bead, what
should she do?

a.
b.

d.

Move the ring to the red bead
Use the calendar to count the
days

Continue having unprotected sex
without worrying about getting
pregnant

See her provider

13.

placing the ring on the dark brown
bead, what should she do?

a. Continue having unprotected sex
without worrying about getting
pregnant

b. Move the ring to the red bead and
see the provider

c. Continue to move the ring until she
gets to the last brown bead

It has been shown that the
effectiveness of the SDM is:
a. 70%

b. 95%

c. 75%

SDM and CycleBeads: Reaching Clients with Fertility Awareness Methods 10



Workshop Evaluation Form

Your Credentials (RN, NMW, MD, SW, etc.)

or job title:

Please complete this form using the following rating:

1 - VERY WELL

Listed below are the educational objectives for this workshop.

Please rate the extent to which you were able to meet each of the objectives:

2- ADEQUATELY 3 — SOMEWHAT ADEQUATELY 4 — POORLY

Objectives Rating
1. Understand the scientific basis for the Standard Days Method.
2. Describe the multi-site research that demonstrated method
efficacy.
3. Describe method eligibility criteria for the SDM.
4. Describe how to use CycleBeads with the SDM
5. Understand how to teach the method to clients desiring a natural
method of family planning.
6. Feel prepared to offer counseling in the SDM.
Please evaluate the faculty in terms of content and presentation:
7. Feel able to use the job aids during a counseling session..
8. Feel confident to introduce the SDM to key audiences.
9. Understand critical implementation issues.
Please evaluate the faculty in terms of content and presentation.
10. Instructors were knowledgeable of the topic.
11. Instructors had an effective presentation style.
12. Content was relevant tot he objectives.
13. Teaching methods were effective.
14. Handout materials were useful.
15. Counseling tools and job aids were helpful.
16. The physical environment was conducive to learning.
17. The amount of time allotted for this workshop was:
About right Too short Too long
SDM and CycleBeads: Reaching Clients with Fertility Awareness Methods 1




Workshop Evaluation Form (continued)

18.

What topic or aspect of this workshop was the most valuable for the
work you do?

19.

And what topic/aspect was the least valuable for the work you do?

20.

What suggestions do you have for future training workshops?

21.

Is there any additional information you need in order to be able to
integrate the Standard Days Method in your program?

22.

Other comments

Thank you for your input!

Your comments will be used to improve this program course.

SDM and CycleBeads: Reaching Clients with Fertility Awareness Methods
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Answer Sheet for Case Studies

910/ Jay yoel} 0} MOY UBWIOM BU} YOES) }silj ued Japiaoid ay) ‘uondo ue aie s)isiA awoy Ji 1o ‘abuel Aep gg 0} 9z 8y} UIYIM a4 jJou Aew Sajokd Jay Jey} paulaouod si (Uewom Jo) Jopiaoid 8y} §| |

‘Buipas|q Jo Aep 1sd1} 8y} uo INAS a9y} Buisn uibaqg ued ays 8194 Aep g¢ 0} 9z e sey uewom ay} 8ouo ‘uay] "yibus|

Jueubaud
aq Apealje Aew ays jey
uie|dxa ‘a|9Ao siyy Buunp

xas pey Apealje sey ays J| «
‘peeq

10814100 8y} uo Buu ay) aoe|d «
‘'sAep asay} s|puey 0} moy
aalbe pue sAep a|1ju8} 18y UO
Xas pajoajoldun pioAe ued

sJauped yjoq jey) Wiyuo) .
's9[0A0 Buo| 10 poys
J10J Y98Yd 0} MOY SMOUY dys
ains ayel\ ‘awi} Jano yibus|

9J0A2 BulojIUOW B2I0UIDY

"90IAPE PJEpUB)S DAL .

PEIEY
Jo suondo buiuueld
Allwey Jayjo apinoid «

(‘poyrew
8y} 8sn 0} moy Jay yoes}
uay] ‘uede yuow e noge
spolad om} sey ays 9ouo
OIUID BY} O} UJIN}al 0} Jay
asiape ‘UQ) "pouad jxau Jay
jo Aep jsly @y} uo NAS Y}
Buisn uibaq ued ays ‘ebuel
SIY} UIYIM dJe SBJ0AD Jay J| »
‘Buo) shep gg 0} 9z ale
$8]0A2 Jay jey) paulw.slep
sey ays |un Buluieysqge Jo
Buiuueld Ajiwey jo poyjew
Jayjoue Buisn 8SIAPY «
(speagsohn
10 Jepus|ed e yim) sajoho
Jay Yoel} 0} Moy Jay MoYS «

‘Nas 8y} spels

ays uaym ‘pouiad ixau Jay

40 Aep jsy dy) [BUN poyrew
JByjoue asn o Ulelsqy/ «

Jueubaud

aq Apeale Aew ays jeyy

ureidxa ‘ej9A2 siy} Buunp
Xas pey Apealje sey ays |«

‘sAep asay) a|puey 0} moy

aaibe pue sAep 9|48} 18y UO

Xas pajosjoidun pioAe ueo
siaupned Yloq 1By} WIuo) «

's9]j9Ao Buo| Jo poys

10} 3089 0} MOY SMOUY 8ys

aIns el ‘dwl} J8A0 YiBus|
9]0A0 BulojUOW B2I0UIDY
*90IApPE PJEPUE]S BAIS) «

‘pouad 1xau Jay

10 Aep }s11} 8y} UO peaq pal
8y} uo Buu ayy ind o3 Jay |81 «

‘peaq 1081100
ay} uo buu aoe|d »
‘'sAep a|u8y Jay
uo xas pajosjoidun
pioAe ued siauped
yioq eyl Wiiuog -
's8]0A0 Buo|
10 1oys J0J} %28Yd 0}
MOU SMOUY 8Ins a3e
‘2wl Jono Yyibua| ajohko
Buliojuow aolojuley «
"90IApE pPJEPUE]S BAID) «

guonenyis
SIY} JO} puBLIWOoa
noA op 18y

18y 10}

‘sue)s

&) Buisn pels
8ays p|nod uaym ‘Iay Joy

iAlojelpawiw] | o|geyns jou si poyyew ay | 19A JoN pouad Jxau Jay [pun Jep Ajojelpawiw| | a|qeyns si poyjow au} 4|
¢POYIBIN
$9]9A0 Jenbaul sAeq pJepuels
SOA sey ays asnesaq ‘ON awi sy} je JoN SOA SOA ay} asn ays uen
auuy jed Agqeo albbepy Lo
G ase) y ase) ¢ ase) Z 9se) | ase)

13

SDM and CycleBeads: Reaching Clients with Fertility Awareness Methods



7))
Q0
©

-
e
(7))

=
Q
o]

(o]

| .
o

| -

(@)
Y
e

Q

O
N -
(7p)

| .

(]

S

7))

c
<

‘aunuesw
ay} ul Buluueld Ajjwey

10 poylaW Jayjoue as «
‘abuel
Kep-z¢ 0} 9z 8y} ulyum
9[040 B 8ARY 0} puE BWNSal

0) spouad Jay Joj JIepA «

's9[0A0 Buoj 1o 1loys

Jo} Buoayd uo uoneueldxe aziseydwg

jueubaud aq Apealje Aew ays jeyy uiedxa
91042 siy) Buunp xas pey Apealje ays J| «
‘peaq 1094100 8y} uo Bul sy} 8oe|d »

'sAep 9|18} Jay a|puey

0} Moy aoueApe ul Buieaibe pue Jsuped
J3Y yum poyjaw ayy Buissnosip aziseydwg »

"pesq
1081109 ay] uo mct 9y} ade|d -
"shep o|1ue}
Jay uo xas pajosjoidun ploae
ued siauped yjog Jey) Wiuo) «

*s9]0A0 Buo| JO LOYS J0} 3o8Yo

0} MOY SMOUY 8ys aIns ayel
"awll} JaAo yjbua| 9joAD JOHUO »

"9JIAPY PIEPUE]S

uonenyis siy)
10} pUSWIWIOoaI NOA Op JeyA

&) Buisn
Je}s ays p|nood uaym ‘Jay

19K 10N Alerelpsww Alsjelpaww | 1o} S|qEHNS SI poyleW U} J|
¢PoylsN sheq
awil} siy} je JoN SOA SOA piepuels ay} asn ays ue)d
eypepn eww3 DIDIA
¢ ase) Z @se) | @ase)

14

SDM and CycleBeads: Reaching Clients with Fertility Awareness Methods







